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0 Countries with one-month alcohol abstinence national campaigns
Context =N

 Both the amount and frequency of
alcohol use are associated with an
increased mortality resulting from
various medical risks (1-2).

UNITED STATES 1

QResearch questions

Q1: Success rates (having fully completed the challenge)?
Q2: Profiles of the participants?

Q3: Predictive factors of success?

Q4: Outcomes reported by the participants?

* Public health campaigns challenging
the general public to temporarily stop
alcohol consumption have been
spreading over recent years.

e Aim: to assess the harm reduction
benefits of one-month alcohol
abstinence national campaigns.

Methods: Scoping review of the literature
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onclusions

* Participating in a one-month alcohol-abstinence campaigns leads to harm-reduction and
global health benefits whether the challenge is completed successfully or not.

* Further researches are needed to fill the remaining gaps about the practical ways to reach

an extended part of the population. de Ternay, J et al. (2022). https://doi.org/10.1186/s12954-022-00603-x WE
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